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Private Risk Management Association 
(PRMA) is a collaborative group that aims to 

raise awareness and educate agents and 
brokers about the evolving Insurance 

industry landscape so they can better serve

their high net worth clients.

We empower our PRMA community  
by providing them access to renowned  
experts, specialized educational  
curriculums and certifications,  
conferences and summits, and  
networking and media opportunities.



PRMA  surveyed members to gain insights into which stressors are keeping people 

awake at night. The leading  concerns of insurance consumers going into 2021 are  

coronavirus, travel and family safety, catastrophic weather and the ability to retain insurance.

150 PRMA members servicing over 37,000 HNW clients responded to the December 2020 
survey.

76% of risk managers responding to the survey said that family safety and 
financial concerns stemming from the pandemic are impacting their clients.

Nearly 54% cite catastrophic weather (hurricanes, floods  & fires) worries keep their clients up at 
night.

50% say travel and personal safety weighs on the minds of their clients.

36% say the ability to secure and keep insurance coverage is also a pressing issue.

Key Findings



In 2020, what top three areas kept your clients up at night and made them feel 
most vulnerable?

COVID -19 family safety and financial concerns top the list (76%) with catastrophic weather 
(nearly 54%) and travel and personal safety following (50%). 



In your opinion, will clients be more actively renovating and updating their indoor and 
outdoor space in 2021?

79% of risk managers believe clients will make significant changes to their living 
spaces in 2021.



In your opinion, will clients be more actively engaged in higher-risk outdoor activities 
in 2021 than previously? (horseback riding, ATV, motorsports, remote hiking)

47% of risk managers believe clients will engage in higher risk activities.



In your opinion, will more clients potentially leave or rent their primary homes and 
seek temporary or permanent housing elsewhere due to COVID-19 concerns?

42% of risk managers believe the “moving” trend started in 2020 will continue in 2021.



In 2020, were your clients adequately prepared to address risk? (knowledgeable of this 
risk exposure, had and action plan in place, in addition to having insurance in place)

34% of risk managers say that  their clients still need to proactively adopt a comprehensive risk 
management plan.



In your opinion, will that change in 2021?

72% of risk managers believe that  client’s who did not have a risk management strategy in 2020 will 
continue to not have a strategy in 2021.



In your opinion, has COVID-19 and time at home, positively changed your 
clients outlook on the importance of proactive risk management? (creating a 
personal preparedness plan, preventing water damage in the home, taking steps 
to make sure their home is the best insurable risk in catastrophe prone areas)

90% of risk managers say that time at home has helped clients focus on some risk management 
activities.


