
WHERE C OLLABORATION LEADS TO INNOVATION

www.privateriskmanagement.org

http://www.privateriskmanagement.org/


Private Risk Management 
Association (PRMA) is a collaborative 
group that aims to raise awareness and 
educate agents and brokers about the 
evolving insurance industry landscape so 
they can better serve their high net worth
clients.

We empower our PRMA community by
providing them access to renowned  
experts, specialized educational  
curriculums and certifications,  
conferences/summits, networking and 
media opportunities.



PRMA surveyed members to gain insights into which stressors are keeping 
people awake at night. The leading concerns of insurance consumers in 2022 are 
catastrophic weather and the ability to retain insurance.

KeyFindings

Ø 78% of risk managers believe their clients are worried about the ability 
to get and retain coverage at a reasonable premium.  

Ø Nearly 62% say that the potential for catastrophic weather (hurricanes, 
floods & fires) makes their clients feel vulnerable.

Ø While 78% say their clients will continue renovating and making home 
upgrades, more than 74% say homeowners do not understand or 
somewhat understand the importance of making sure they have 
adequate coverage. 

*145 PRMA members servicing over 30,000 HNW clients responded to the 
May 2022 survey.



What top three areas kept your clients up at night and made them feel 
most vulnerable?

The ability to get and retain insurance at a reasonable premium tops the list (78%), with 
the inability to get or retain insurance at all (60%) and catastrophic weather (62%) 
coming in a close second.



In your opinion, what are the top factors driving an increase in homeowner’s 
insurance prices? (Please choose all that apply)

Homes located in catastrophe prone areas is the top factor (93%) for rising homeowner’s 
insurance prices.



In your opinion, will clients continue to actively renovate and upgrade their 
indoor and outdoor spaces in the near future?
78% of risk managers believe clients will continue to actively renovate and upgrade their 
properties.



In your opinion, are clients educated and aware of the importance of 
making sure they have adequate coverage values for their home, other 
structures, and personal property due to increases in home repair and 
rebuilding costs, and increases in costs of goods and services?

Only 28% of risk managers believe their clients are aware of the importance of 
reviewing their insurance coverage, leading to potential gaps in coverage and values.



In your opinion, are clients educated and aware of why their insurance 
premiums may be increasing due to increases in home repair and rebuilding 
costs and increases in overall claims costs (material and labor, attorney 
fees/litigation, reinsurance)?

19% of risk managers say their clients are aware of the factors that are causing increased 
insurance premiums in today’s hard market.



In your opinion, do your clients understand the importance of having 
all the right people (insurance agent, carrier risk management, 
contractor, architect, attorney) at the table when they are considering 
a major construction project (new build, rebuild, or renovation)? 

53% or over half of risk managers believe clients do not have a good understanding 
of the importance of having the right people at the table during a major 
construction project.



Are clients venturing into some of the expanded sharing economy 
activities like renting their swimming pool, car, tennis court, land for 
camping or yard for a dog park? 
1/3 of risk managers (34%) say their clients are engaged in sharing economy 
activities, which may be higher given (23%) answered they are unsure. 



Are clients aware of the increased risk exposure of venturing into 
sharing economy activities like renting their home, swimming pool, car, 
tennis court, land for camping or yard for a dog park)?

Almost half of risk managers (46%) say their clients are unaware of the increased 
exposures of sharing economy activities.



In your opinion, have the events of the past few years and current 
conditions, positively changed your client's outlook on the importance 
of proactive risk management? (creating a personal preparedness plan, 
preventing water damage in the home, taking steps to make sure their 
home is the best insurable risk in catastrophe prone areas)
44% of risk managers say their clients are somewhat aware of the importance of 
proactive risk management highlighting the need for continued education.



Given the increased complexity of managing risk in 2022, in your 
opinion, are your clients adequately prepared to address risks? 
(Knowledgeable of their risk exposure, have an action plan in place, in 
addition to having insurance in place)
Just over half (51%) of risk managers say their clients are adequately prepared for 
risk, leaving an almost equal amount (49%) unprepared for risk.


